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CREATING
PRODUCT'S
RELEVANT TO
TIMES

Anil Kumar,
CO0O0, Allen
Solly describes
the new
‘Power of Two'
campaign

for the Duo
Defence

Mask and
Allen Solly's
persistent
efforts to
make products
relevant to

the current
environment.

BY SANIYA SUREKA

Tell us about the ‘Power of Two'
campabgn and its relevance in the current
climate.

The Power of Two' campaign is aboul
recugnizing (hat two is better than one. Given

the currenl seenario, everyone must sdbere o
Cowvid protomuls. Moreover, the medical fratermily
recommends Double masking as an additional
salety precantion. We al Allen Sollv recogn eed
the mew need for a Double Masdk for our
consumers and henee ntrodueed ‘Allen Solly Duao
Defence Anti-Vieal Mask', The masks have been
tesied with a government approved laboral ory
with higher Bacterial Filtration Efficiency and also
treated with Heil) Virobhlock Swiss technology (hal
is tested to provide resistance against common
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vinises and bacteria as per glohal testing methods,
upto 20 gentle washes. However 1o be clear the
treatment does not claim to prevent infection,
diseases or imply any public health clhims to the
WEATET,
2 Can tell you tell us more about how the
Duo Defence Anti-Viral Mask worlks?
!l This new product range is in line with customer
needs. providing twice the salety and comfort
comgared lo the current variants of a normal mask.
We shifted Do Defence Masks is our way of ereating a safe
emivirammient Tor nol only cor costomers bot also
our focus Forr those aroumed 1 hem
o ow The intent of a ‘double mask' is to wear a surgical
e-commerce mask first and top it off with anot her cloth mask.
business The overall idea of wearing two masks, sparks
which grew discomfort, especially when we have recently come
immensely to terms with wearing just one mask on a regular
basis. It is with these insights that we created
during this the Duo Defence Masks. The Duo Defence Masks
time not comes with five anti viral layers, with additional
just from detachable and reusable filters which are to be
the brand placed inside the mask. These filters are specifically
created with an anti-viral inish to ensure the safety
website but o, double mask with the comfort of one.
also from
aggregators ' What other features does the mask
like Amazon, possess that will incentivize customers to
Myntra, etc.” g s+

Addressing our consumers’ needs has always
been our priority. Allen Solly's Duo Defence
mask with an anti viral finish* and additional
detachable anti-viral filters* ensure maximum
protection and comfort. These filters are reusable
for up to 10 washes and the masks- up to 20 gentle
washes. These melt-blown layvers ensure high
bacterial**filtration efficiency for the product. The
masks also come with an end-to-end nose dip that
prevents acrosal flow and ensures a snugfit. We
belicve these features make the Duo Defence mask
the perfect choloe for our customers,
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How are you advertizing this
product? Which mediums are
you using?

Wi have erealed a dygital Hlm that
Tli;{]lltﬂ_h‘l\ the rI'J|I|'!"| w il T 1l1‘1r!||l1'l’
anil #ls henelils. Thas lilm & currently
bering promnoled on various digital
chanmels and platforms including

Facvhook, Instagram, cie

The face mask has taken
over fashion recently. Does
Allen Sclly plan to continue in
this business and release more
masks?

Allen Solly has strived to create
products that are relevant to its
times and are born out of customer
needs. While masks are a product
of necessity and an essential part of
our lives and ensembles, the brand
will continue to invest in developing
products and services that are
relevant and in demand

The pandemic has brought
about permanent c hanges to
our litestyle, how is the brand

adapting to the new normal and
what are your future plans?
O lifest vl has undergone a major

shilt diwe to 1he pandemie. From
weurmg o mesk while steppring oul,
] 'l\'II'L'IIlj" rr- Ll Illl'”l' 'III' “lll’!ll
Fens wilnessed major belavioural
shili=. We as a bmand Teed, bl
'llll‘!l "1’“1”“1"\ “-'I" conbimue (o
alter consumer necds. Keeping

up with new consumer dynamics,
Allen Solly will continue to create
relevant products like masks, face
shields. etc. for its consumers

Our collections have become more
WFH driven. and this insight will
continue to drive our collections in
the future as well. Customers will
see more casual collections coming
up within the Allen Solly portfolio
We have also brought about changes
In our e-commerce business due to
the challenges that the pandemic
threw at us last year. We launched
the Handmade Shirts Collection
celebrating our factory worker's
resilience during lockdown. We
alzo launched our Virtual School
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Our

collections
have
become
more WFH
driven, and
this insight
will continue
to drive our
collections
In the future
as well.
Customers
will see
more casual
collections
coming up
within the
Allen Solly
portfolic.”

(ac) ‘

Range for Allen Sally Juniors to service need for
t-shirts in this category. We also introduced Travel
Safe Products for our customers which included
TravelSale Jackets, Facemasks, Face shiclds ete.
For Allen Saolly Women, we introduced lounge
wear and a wider range of casual dothing with
comfort as the key value proposition. With our
focus on developing our distribution networks
further 1o help best meet cusiomer necds, we
continue 1o develop products across categories. To
reach oul 1o our customers in Tier-111 and Tier-1V
markets, we continued to expand our presence in
these liwns.

' The shutting down of physical stores
especially during the first wave has had an
adverse impact on most retall chains, how
have you revamped your strategy since
then?

Allen Solly faced the same challenges as everyone
else due to the onset of the pandemic and the
subsequent lockdown. Our stores shut down and
our sales took a hit as with the entire fashion retail
industry. With offices dosing due to the lockdown,
and work from home becoming the norm. we
were faced with the prospect that our collections
centred around formals would have an impact on
the consumer. We were able to recognize that the
consumer trends and insights had shifted. hence,
at Allen Solly we were able to tweak our product
portfolio. With masks being the need of the hour, we
decided to move toward this category and developed
products that met consumer needs. Our collections
also underwent a change with more focus provided
on WFH driven collections which are more casual,
providing more comfort to the consumers. Our
E-Commeroe business grew immensely during this
time not just from the brand website but also from
aggregators like Amazon, Mynrra. etc. We also
shifted our focus to our e-commerce business. The
pandemic was the catalyst in bringing more users
to online shopping platforms, and we as a brand
welcomed that opportunity.
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